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Praise for The Branding India

‘I consistently cite the “Incredible India’ campaign as a masterstroke of international branding. And who better
to tell the story than the man who created it. Amitabh Kant’s book is insightful, thought provoking, superbly researched,
and deftly crafted.” - Keith Bellows, Editor in Chief, National Geographic Traveler

“Incredible inspiration. Amitabh Kant’s account of branding India is a must-read not just for, those in the tourism and
advertising industries but also to all of us who want to experience the authentic richness of a continent that could well

be the key to all our futures.” - Sarah Miller, Editor, Conde Nast Traveller, UK

“Nothing builds brands better than passion. Amitabh Kant’s passion for both Brand India and Kerala is bubbling in every
line and between the lines. - Piyush Pandey, Executive Chairman & National Creative Director, Ogilvy & Mather
“A remarkable saga of how to attract the attention of overseas and domestic customers.” - Jean Claude Baumgarten,
President, World Travel & Tourism Council

‘Few campaigns have impressed me as much as “Incredible India” in its uniqueness, creativity, impact and
effectiveness... The lucid, open-hearted, first-person account makes interesting and informative reading for academics
and practitioners alike.” - Francesco Frangialli, Secretary-General, UN World Tourism Organization (UNWTQ)
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Branding India an Incredible Story, a book written by Amitabh Kant released by
Mr. Ratan Tata Chairman Taj Group of Hotels, Mumbai. Among the gathering were Vinay Rathi Jha, Sujit
Banerjee, Capt. C.P. Nair, Chairman The Leela Group, Raymond Bickson- MD TAJ Group, Ajoy Misra - Head
Sales Marketing, Taj Group and Hoteliers, Bureaucrats, Media, Travel Agents and others from the Travel
Trade Industry.
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yvears. In2001-2002, after
ghanistan and the attack on Indian Parliament, tourism was down §
sis that the “Incredible India” campaign to position India as a tourist
as launched. The brief - was to promote “Incredible India” to upscale tourists from Europe, Asia, the Middle East
and the untapped US market, focusing not only on India’s heritay namic offerings. The task
-involved bringing a magnificently diverse country-with twenty ghtstates, seven union territories, eighteen official languages
& 1.12billion people under one brand. Iny & amassive exercise, thisis exactly what the author, Amitabh Kant,

randing Indiaisacase history of the remarkabletransformation in Indian tourism in the last seven
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08  Mr. Amitabh Kant addressing the gathering at the time of release of The Book- Branding India - an incredible story by Montek Singh Ahluwalia in the presenci
Kumari Selja, Hon'ble Minister for Tourism Govt. of India, TKA Nair Principal Secy. to PM, Govt. of India and representative from WTTC & the publisher
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